
1 S U B S C R I P T I O N  S E R V I C E
The gift that keeps on giving! Offer a year-long
subscription to an Amazon Prime membership,
a popular streaming site like Netflix, a grocery
delivery service, or a learning hub like
Masterclass or Skillshare.

2 W I N E  &  D I N E
Fundraising and food are the perfect pairing!
Offer a wine-of-the-month subscription, an at-
home tasting kit, or a virtual wine pairing class. 

3 H E L P  A T  H O M E
Give those DIY-ers a helping hand! Offer 30
hours of landscaping, 6 months of dry cleaning,
or brand new appliances and power tools. 

4 D A I L Y  G R I N D
It's time to step up the at-home coffee game!
Offer an espresso machine or other coffee
accessories like a french press, milk frother,
grinder, etc. 

5 F R E S H  &  F I T
A lot of people want to prioritize their health,
but not many people enjoy paying for it! Offer
at-home workout equipment, virtual fitness
classes, access to a virtual trainer, or brand new
bikes.

S T A Y C A T I O N  P A C K A G E
Who says home can't feel like a 5-star hotel?
Offer cozy loungewear, cloud-like slippers,
skincare products, a spa kit, scented candles, a
diffuser, or luxury bath soaps and scrubs. 

6

S U P P O R T  L O C A L
Raise funds for your good cause while
supporting your local community; it's a win-
win! Offer artwork, furniture, ceramics,
jewelry, leather, or custom portraits from
artisans in your area. 

7

P L A Y  A L L  D A Y
Fight the weekday blues with a game night!
Offer board games, video game consoles, movie
night gift baskets stocked with candy and
popcorn, a projector and roll-down screen,
Bluetooth speakers, or a surround sound set-up.

8

R E V A M P  R E M O T E  W O R K
Give supporters an at-home office space they
can thrive in! Offer large screen monitors,
laptops, standing desks, ergonomic chairs,
webcams, wall mounts, or wireless devices like
keyboards. 

9

F E E D  N E W  H O B B I E S
We saw a record number of new bakers rise in
2020! Offer virtual baking classes, top-rated
cookbooks, bakeware sets, sought-after yeast, or
helpful appliances like a mixer. 

10

TOP TEN
VIRTUAL
AUCTION
ITEMS

To set up a free demo and learn
more about ZGIVE's most

popular virtual auction
features, go to www.zgive.com

http://www.zoomgive.com/


WIN BIG WITH AUCTION ITEMS THAT SELL

LEAVE NO SOCIAL STONE UNTURNED

KEEP OPEN LINES OF COMMUNICATION

FIND SOFTWARE THAT CAN DO IT ALL

BEST
PRACTICES

If you want to raise money at your online auction, you’ll
need to implement a multi-channel marketing strategy.
Just be sure that all of your content has coherent
messaging, visuals, and a tagline so that supporters can
easily get on board with your virtual auction. 

Most of all, focus on reminding supporters what a good
cause their bids will go to. Don’t shy away from asking
supporters to invite their friends and family! After all, your
virtual auction is going to be a fun and memorable event
they won’t want to miss.

Whether your auction is a part of a larger virtual event, runs
over several days, is silent, or has an emcee, what’s most
important is that your team stays in good communication
with one another and its attendees. 

Send reminders before your event goes live, keep attendees
updated about live items throughout your event, consider
going live on social to celebrate your fundraising success
and bring more people in. Always add a "donate" button so
every attendee has the opportunity to support your cause
even if they didn't win an item. 

At ZGIVE, we know it can be daunting; finding the right
solution for a virtual auction platform for your nonprofit is
often a confusing process. We believe in making
fundraising simplified. 

That’s why we’ve designed an all-in-one, convenient, and
engaging solution for nonprofits to host virtual live
auctions. To set up a free demo and learn more about
ZGIVE, go to www.zgive.com. For questions, email ZGIVE at
questions@zgive.com.

Bidders are most excited about once-in-a-lifetime, unique
items they couldn’t get elsewhere. As items come in, begin
taking high-resolution pictures and uploading appealing
descriptions to your virtual auction software. 

As a general rule of thumb, aim for pricing items around 35%
of market value.

V I R T U A L  
A U C T I O N

To set up a free demo and learn more
about ZGIVE's most popular virtual auction

features, go to www.zgive.com

http://www.zoomgive.com/


CREATE TIMELINE
Start by establishing a goal and timeline for your event.
This can be as simple as using a Google calendar or an
excel spreadsheet. Depending on if your auction is a
standalone event or a part of a peer-to-peer or livestream
event, your timeline will vary.AT LEAST 3

MONTHS BEFORE

GET SOCIAL
If you want to raise money at your online auction, you’ll
need to implement a multi-channel marketing strategy. 
 This may include segmented email campaigns, social
media posts, press release blasts, e-newsletter updates,
and SMS messaging. Ask supporters to invite their friends
and family! Your virtual auction is going to be a fun and
memorable event they won’t want to miss.

2–3 WEEKS BEFORE

REMIND ATTENDEES
Send an email or text message to registrants 15 minutes
before the event begins. Give them a little teaser of what
fun items are coming up first! Send an email or text
message when the event is LIVE so they can start
bidding.

RIGHT BEFORE
LAUNCH

START STRONG
Send pop-up messages throughout the auction reminding
attendees what is still live, whose winning, and who won.
You may also consider going live on social media to build
momentum for your virtual auction. Don't forget to add a
“donate” button to your live auction, so that every attendee
can give even if they don’t win a prize.DURING EVENT

END BIG
Be sure to end your auction with a big thank-you,
demonstrating how your charity plans to use the funds
raised. This could be an email, text message, or video.

END OF EVENT

FOLLOW UP
Immediately send an email to all winners reminding
them how they can receive their prizes. Be sure to send a
personalized thank-you message to every attendee and
bidder within 24-hours after your event. This could be an
email, text message, or phone call. A handwritten thank
you sent a week from the event is also a nice personal
touch.

WITHIN 24 HOURS
AFTER EVENT

SELECT AUCTION ITEMS
Make a list of how many items you will need at what price to
reach your fundraising goal. Then, prepare a script to make
“the ask” to potential businesses who will donate quality,
COVID-friendly items.  As items come in, begin taking high-
resolution pictures and uploading appealing descriptions to
your virtual auction software. Price items around 35% of
market value.

AT LEAST 3
MONTHS BEFORE

V I R T U A L  A U C T I O N

PLANNING

To set up a free demo and learn
more about ZGIVE's most popular

virtual auction features, go to
www.zgive.com

http://www.zoomgive.com/

